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Furthermore, the report will present the dissemination material 
prepared, such as logo design, design of promotional material 
(poster, leaflets, etc.) and elaboration of the projectôs website.  

The project website will consist of a public area accessible to all 
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about the project, project summary, list of public deliverables 
and project results, news, information about the consortium 
etc.). The private area of the project is a wiki that will serve as 
an electronic collaboration area for managing and sharing 
projectôs work. 
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Executive Summary  

Within this deliverable, an exhaustive Dissemination and Use Plan (DUP) for the colMOOC Project 

has been developed. A DUP describes the plan for the dissemination and use of the services/benefits 

offered by an activity, with the intention to create awareness and stimulate expectations among the 

potential users/beneficiaries. 
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1. Introduction  

1.1 Purpose of this document 

Within this deliverable, an exhaustive Dissemination and Use Plan for the colMOOC Project has 

been developed. A DUP describes the plan for the dissemination and use of the services/benefits 

offered by an activity, with the intention to create awareness and stimulate expectations among the 

potential users/beneficiaries. 

For reaching the established dissemination and awareness targets, this document is focused in three 

main pillars, which are: 

1) The design of dissemination materials for the Project,  

2) The proper usages for those dissemination materials, and  

3) The strategies for disseminating the contents created within the framework of the Project.  

The final objective of the colMOOC DUP is to describe the methods and procedures for raising 

awareness among the identified target groups, such as Academic community, Training community, 

Technology providers and the general public interested in the MOOC learning and inclusion. It 

includes a description of the communication channels, tools, materials and the strategy to 

disseminate the colMOOC project reaching the different audiences. 

The first version of the DUP is foreseen to be released on M6 providing the communication strategy 

for the web portal promotion. This document will be reviewed and improved in M18-M36, as 

planned in the project Workplan, once the evaluation of the results reached at the end of each period 

will be done. 

The DUP is to be considered as a guide to be followed by the consortium when carrying out the 

dissemination activities in order to use the right materials and channels. 

1.2 Document structure 

The present deliverable is split into 8 major chapters and 3 Annexes: 

1 Communication objectives 

2 Target audience 

3 Communication materials 

4 Communication channels 

5 Communication strategy 

6 Specific campaigns 

7 Dissemination rules 

8 Annex I: Brand Toolkit Guide 

9 Annex II: Press Release Form Template 

10 Annex III: Monitoring the actions 

1.3 Dissemination rules Audience 

This document is public.  
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2 Communication objectives 

This Dissemination and Use Plan (DUP) has been written in order to focus correctly all the activities 

and targets of the dissemination actions carried out by the project, always having in mind the main 

objectives of the project and the specific communication objectives. 

The main objective of the DUP is to build and raise awareness of what the colMOOC project is, 

working on three areas: 

1. Increase the brand awareness of the project. 

2. Create synergies with other similar initiatives/projects.  

3. Foster the engagement among the Stakeholders members of the project. 

It is important to coordinate the dissemination activities among partners, and to use the 

communication material in the right way to reach the communication objectives. In this sense, the 

whole Consortium has to work as a whole and besides the actions carried out by the consortium, 

each participant organization will be in charge of disseminating the project activities and results 

amongst its typical audience and according to its status (large organization, university, public 

organizationé) in order to increase the extent of the impact. 

It is important to remember that the success of an initiative is based on the knowledge that the target 

audience has about the initiative, and it is based in the success of its communication campaign. 
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3 Target audience 

With the aim of focusing the scope of the communication actions of the Project, the potential 

stakeholders have been categorized in three groups, and specific actions will be carried out for each 

of the groups. 

Each of the Project Partners will be responsible for specific target audience groups, depending on 

their expertise and relevant social networks, identifying the possible stakeholders, leading the 

communication with them, and defining the speech.  

The target audience has been divided as follows: 

Table 1: Target audience scheme 

Target audience Responsible Partners 

Academic community 

 

University students. AUTH; AU; SU; 

UVA; UOC 
University teachers. 

Academic institutions. 

Training community 

 

Learners GU; LW; TED; 

AUTH; AU; SU; 

UVA; UOC 
Trainers 

SMEs 

Technology providers 

 

Tool Developers CERTH; GU; LW, 

TED 
Content providers 

 

Some of the most appropriate means to reach each target audience are: 

- Identify similar platforms, possible stakeholders and establish contact to exchange 

information and republish our articles 

- Identify journalists, bloggers, scientific SN focused on elearning and digital technology 

and update them with colMOOC news (e.g.: Research Gate) 

- Use their own and their institution SN to disseminate colMOOC 

- Publish the colMOOC logo and link to the colMOOC website in their own websites and 

republish the most relevant news pieces 

- Exchange of links with the partners with related projects/websites 
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4 Communication materials 

4.1 Visual identity 

In order to have a congruent and recognisable communication identity for the Project, a visual 

identity and a manual to use it have been created.  

The visual identity manual is part of the brand toolkit and summarizes both the established 

guidelines and the framework for the usages of the colMOOC visual identity, with the objective to 

define the corporate identity and the criteria for management and use of all the dissemination 

material created under this identity. 

Telef·nica Educaci·n Digital (TED), as WP7 leader, advise to read carefully the entire brand toolkit 

guide and follow the instructions described in each of the sections. The guide will be linked as 

Annex I at the end of this Deliverable.  

The following communication materials (logo, leaflet, presentation template, poster, etcé) have 

been created under the visual identity rules established within the Project.  

 

4.1.1 Logo 

MAIN LOGO :  the main logo is composed by the ñ colMOOCò word, in legible characters and in 

a plain colour and the mark. 

 

Figure 1: colMOOC logo 

 

MARK : It is possible to use the symbol separately as an addition to a design which has already the 

full mark. 

 

Figure 2: Mark as a logo 
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CLAIM : The claim is composed by three keywords: Smart + Collaborative + Learning 

These three keywords are the three pillars around which the colMOOC objectives are organized. 

The original composition of the logo is unalterable in proportions, and cannot be used separately, 

except in the specific cases described in the identity manual as it follows: 

Blackscale logo: In press and media requiring just the use of black inks, the visual image will be 

combined in blackscale tones.  

 

Figure 3: Greyscale logo 

 

Negative logo: In designs or media on which the background colour is dark or black, a version of 

the brand in negative (white or very light grey) may be used. It is possible to represent the brand 

with a single white colour, or combining the white colour with greys. 

 

 

Figure 4: Negative logo 
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Symbol as logo: In some designs it will be possible to place, dissociated from the rest of the brand, 

just the symbol. It will be exceptional cases where, for the design of the piece or the format, the use 

of the symbol becomes necessary as an addition or as visual support. The use of any of these 

versions must be justified.  

Vertical logo: a vertical version is designed to be applied in different formats in which the original 

version couldnôt be easily adapted. 

 

Figure 5: Vertical logo 

 

4.1.2 Leaflet 

A leaflet has been designed to provide a brief summary of the objectives of the colMOOC Project 

at first sight, encouraging the audience to check the projectôs communication channels such as the 

website, the social networks, etcé. The leaflet has been designed to be printed in full colors as a 

bi-fold, for being distributed in events, seminars or when the partners of the consortium hold face-

to-face meeting with our target audience.   
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Figure 6: Leaflet part 1 
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Figure 7: Leaflet part 2 
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4.1.3 Posters and Roll-Ups 

Poster1  

 

Figure 8: Poster 1 design 
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Poster 2: 

 

Figure 9: Poster 2 design 

Roll up 1: 
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Figure 10: Roll up design 1 

 

Roll up 2: 

 

Figure 11: Roll up design 2 
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5 Communication channels 

The communication channels are an essential part for the dissemination and information campaign 

for any initiative. These channels are the way for communicating with the potential audience and 

for providing them with the contents and materials produced within the project. In few words, it is 

the way to create awareness about the initiative. Without presence in the communication channels, 

there is no presence with the audience. 

5.1 Online Channels 

¶ colMOOC website: the colMOOC website is the main channel for connecting with the audience 

from the project. The website has several sections with interesting content to attract the 

audience, and there are rules to follow to achieve the widest impact when the content are 

disseminate. 

o A MOOC pilots repository: where the available MOOC courses of the project will be 

linked. 

o News section: where Partners will upload news on a regular basis related with the scope 

of the project. 

o Resources: This will mainly include: studies, benchmarks, recommendations, 

roadmaps, white papers, etcé . 

o Results: where the project outcomes will be elaborated in order to provide a common 

input for policy making, etc, This will include reports, deliverables, publications, 

presentations, etcé . 

¶ Social networks: social networks and online tools will be used during the whole life of the 

project, with the intention of linking all the offline activities with the online presence, engaging 

with key audience, and having an integral communication program. 

 

 

¶ Publication of colMOOC logo and link on partnerôs websites: The Project Partners have the 

obligation of publishing the colMOOC logo and link to the website in their own websites. 

 

¶ colMOOC eNewsletters (a maximum of 4 newsletters per year) 

 

¶ Exchange of links with the partners with related projects/websites 

¶ Publication on CORDIS website and newsletter 

5.2 Offline Channels 

¶ Presentation of project at third party events: The project will be presented at events organised 

by third parties (for example conferences, workshops), always related with the scope of the 

Project: MOOCs, learning, ICT, etcéThe partner that participates in the event will facilitate 

the link of the event, a brief summary and the conclusions that will be published on the website 

and SN. See Monitoring the Actions, Annex III. 
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¶ Media Relations: press release. Each partner will send it to the most relevant media of his 

country (e.g. Spain will send in Spanish the press release for the Spanish media of technology 

and society and will translate it into English so that the rest of the partners can use it for the 

same purpose). See Press Release Template, Annex II.  

¶ Informing ICPs in each country involved in the project to publish a news in their paper 

magazine about colMOOC 

¶ Organization of info days: the partners who lead the pilots will organize 6 training info days 

¶ Publication of scientific papers in international Journals and conferences: 10 publications from 

partner universities 

https://eacea.ec.europa.eu/erasmus-plus/contacts/international-erasmus-plus-contact-points_en
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6 Communication strategy 

6.1 General strategy 

As one of the main objectives of the dissemination strategy is the brand awareness and the education 

of the community, the Partners must be aligned to highlight and promote any specific content that 

we may need in order to benefit the initiative. 

In this term, the colMOOC contents must be created from the general perspective to the particular 

necessity. The use of specific communication material for each of the target groups identified is 

crucial for having good results.  

Maintaining a permanent contact with relevant media is important for the project, to showcasing 

good practices on education and entrepreneurship, and for taking advantages of the different 

local/regional trends to keep the momentum and maximize the colMOOC raising awareness. 

The idea is to create, proactively and on an ongoing basis, different contents that allow us to reach 

the right audience and being able to deliver the proper message for each one. 

The dissemination campaign success is based on the level of engagement and interaction of their 

users, so therefore is key that the strategy keeps a permanent content generation, without spamming 

users with tons of twits of posts. 

Timing table for general communication actions 

Table 2: Timing table for general communication actions 

Communication action Timing 

Press release In the following specific occasions: Launch of Project 

and of website, Mid-term project results, End of the 

project results. A ñPress Release templateò is available 

at Annex II 

Social networks Every week 

Newsletter Website completely operative and once will have 

subscribers  

Every time that a good news/results need to be promoted 

(maximum 4 per year) 

Participation to events Always  

Exchange of links with other 

initiatives (partners) 

Always  

Publication on CORDIS Launch of website 

events 

Mid-term project 

End of the project 

Update of website Always: news, results, MOOCs and Best Practices to be 

updated, etc.  

6.2 Website strategy 

Once the website is launched, there will be already content uploaded and published in the website, 

otherwise, the website would look poor at the moment of promoting it. 

 

The website content will be distributed among the Project Partners as follows: 



D7.1: Dissemination and Use Plan  

colMOOC ï Project Number: 588438-EPP-1-2017-1-EL-EPPKA2-KA 26 

Table 3: Content strategy 

Website 

content 
Responsible Short description 

Articles 

(news) 
ALL  

A list of articles or research links, events which could 

be linked to the Virtual Community of Practice 

platform each with its own summary and conclusions  

Results ALL  Public deliverables, publications, reports, presentations 

Resources ALL  
This will mainly include: studies, benchmarks, 

recommendations, roadmaps, white papers, etcé 

Pilots 
AUTH; CERTH; SU; 

AU; UVA; UOC 
Spread the best practice pilots built in the project 

 

With the objective of keeping fresh and interesting content for the users in the website, all the 

Partners should contribute uploading content within the stablished schedule. All the Partners will 

contribute to the news section with 4 posts each month, as shown in the table below.  

Table 4: Schedule for news publications in the Website 

   Mond Tuesday  Wedne Thursday Friday  

Month 

1 

Week 

1 
Website 

 
AU: Post 

TED: 

Dissem. 

All:  

Dissem. 

 

 

 

 Project 

SN1 

 

Partners 

SN 

 

Week 

2 
Website  AU: Post 

TED: 

Dissem. 

All:  

Dissem. 

 

 

 

 Project SN  

Partners 

SN 
 

Week 

3 
Website 

 
AU: Post 

TED: 

Dissem. 

All:  

Dissem. 

 

 

 

 Project SN 
 

Partners 

SN 

 

Week 

4 
Website  AU: Post 

TED: 

Dissem. 

All:  

Dissem. 

 

 

 

 Project SN  

Partners 

SN 
 

Website      

 

1 SN: Social Networks 
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Month 

2 

Week 

1 
Project SN AUTH : 

Post 

TED: 

Dissem. 

All:  

Dissem. 

 

Partners 

SN 

 

Week 

2 
Website  AUTH : 

Post 

TED: 

Dissem. 

All:  

Dissem. 

 

 

 

 Project SN  

Partners 

SN 

 

Week 

3 
Website  AUTH : 

Post 

TED: 

Dissem. 

All:  

Dissem. 

 

 

 

 Project SN  

Partners 

SN 

 

Week 

4 
Website  AUTH : 

Post 

TED: 

Dissem. 

All:  

Dissem. 

 

 

 

 Project SN  

Partners 

SN 

 

 

6.3 Social Networks strategy 

Social Networks are essential in the communication activities nowadays. Twitter, Facebook, host 

hundreds of thousands of active users using these networks in a daily basis, producing a constant 

flow of information and interaction among them.  

With the objective of having success during the colMOOC Project life cycle, a Social Networks 

strategy will be carried out containing the set of activities listed below: 

¶ Publication of tweets, Facebook posts with relevant topics for the Project. A set of publications 

will be published on colMOOC profiles in order to engage the users with interesting 

information related with the project scope. 

¶ Following of Stakeholders and potential stakeholderôs profiles in Twitter.  

¶ Creation of ñlistsò on twitter, where to gather members with the same interests on colMOOC 
tasks. Identifying and monitoring users with related interest on colMOOC topics, with the 

intention to create an active and valuable community. 

¶ The users have to gain importance in colMOOCôs profiles and they should be contacted 
actively: thank them when retweet and sharing. A close treatment with the followers will help 

to engage them within the activity.  

¶ Creation of a compendium of Project promotional tweets, to share with third parties. The 

project promotional tweets serve as tweets to be posted on a normal basis, with specific 

information about different activities within the project, and could help third parties to promote 

our project. 
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Table 5: Twitter list  

Group lists Kind of Organisations 

Educational Institutions Universities, colleges, etc.. 

Non formal educational organisations Libraries, Telecentres, etcé 

Education providers MOOCôs webs, content providersé 

Organizations Incubators, public programmesé 

Policy Makers Governments, ministriesé 

 

6.4 Manual for using the colMOOC brand on Social Networks 

The following rules should be taken into account while using the colMOOC Social Networks or 

while disseminating colMOOC content through other social networks. 

6.4.1 FACEBOOK 

Facebook allows mentioning other pages and profiles, so always when a colMOOC post is 

mentioned by third parties, or content related with the colMOOC scope is published by the Partners, 

the Projectsô page should be tagged (@colmooc) in order to create synergies.  

In the occasion when news from mass media channels are published, it will be necessary to mention 

the mass media channel author and to put the news between quotes with the following statement: 

Through (specific media channel) + ñnewsò. 

In the occasions when broadcasting live events where speakers have a speech, the post has to have 

the following structure, within quotes: @Author + ñstatementò.  

6.4.2 TWITTER 

6.4.2.1 Recommendations 

With the occasion of special events, such as colMOOC events, conferences, wikis, etcé one unique 

hashtag will be defined to be used in order to canalize all the information and publications related 

with this special event.  

It is advisable to include the hashtags as part of the twit; nonetheless the hashtags can be added at 

the beginning or the end of the twit just as a tag.  

The colMOOC project has to be mentioned (@colmooc) in order to create synergies and to give 

better dissemination of the initiative. 

 

6.4.2.2 Writing style 

The text of the twit has to be synthetic and concise due to the limitation of characters (280), and is 

recommendable and important to attach always the link with the information, offering to the users 

the possibility of widening the content.   

The twits have to be organised within the following structure: content (including hashtags and 

mentions) + link. It is advisable that the twit is redacted in a way in which the hashtags can be 

included. In the occasions when the hashtags couldnôt be included within part of the text, it will be 

included at the end of the structure: Text + link + #hashtag. 
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In the occasions when news from mass media channels are published, it will be necessary to 

mention the media channel author of the new and to put the news between quotes: Through (media 

channel) ñéò. 

In the occasions when broadcasting live events where speakers have a speech, the twit has to have 

the following structure: @Author + sentence + #hashtags. It is advisable not to use more than 2 

hashtags per twit. 

6.4.2.3 Compendium of Project promotional Tweets 

General information about the Project 

1. If you want to be informed about ñAgents for collaborative learningò, visit www.colmooc.eu    

#colMOOC 

2. @colmooc is the European platform for #AgentsforLearningTogether www.colmooc.eu  

3. @colmooc has been funded by the @EU_Commission to improve 

#AgentsforLearningTogether in Europe www.colmooc.eu  

Stakeholders in general 

4. In www.colmooc.eu you can experience the mooc next generation in Europe #colMOOC 

#AgentsforLearningTogether 

5. www.colmooc.eu is the meeting point for European actors who want to improve the agent-

enhanced collaborative learning in Europe #AgentsforLearningTogether 

Stakeholders group: Education providers 

6. Being an education provider, formal or non-formal, as an colMOOC Stakeholder in ñAgents 

For Learning Togetherò you have a lot to say in www.colmooc.eu  

7. Telecentres, schools, universities, VET... join www.colmooc.eu and witness the ñAgents For 

Learning Togetherò approach of the colMOOC perspective  

8. The European online educational process advances the ñAgents For Learning Togetherò  
perspective and this begins in www.colmooc.eu #colMOOC 

9. The STEM professions will boost the #education of tomorrow and at www.colmooc.eu you 

will find all the information you need about ñAgents For Learning Togetherò perspective 

#colMOOC #AgentsforLearningTogether 

Stakeholders group: EU citizens 

10. EU citizens can benefit from a more interactive learning experience. Check out 

www.colmooc.eu #AgentsforLearningTogether  

11. The ñAgents For Learning Togetherò perspective in MOOCs is supported by the Policy Makers 

and Ministries of Education through www.colmooc.eu #AgentsforLearningTogether  

Stakeholders group: Changemakers 

12. The youths have to take part in the modernization of #elearning in Europe. Check out  

www.colmooc.eu #AgentsforLearningTogether  

13. The professions of the future will be based on ICT technologies, and the industry has to provide 

tools for innovation www.colmooc.eu #AgentsforLearningTogether  

http://www.colmooc.eu/
http://www.colmooc.eu/
http://www.colmooc.eu/
http://www.colmooc.eu/
http://www.colmooc.eu/
http://www.colmooc.eu/
http://www.colmooc.eu/
http://www.colmooc.eu/
http://www.colmooc.eu/
http://www.colmooc.eu/
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7 Specific campaigns 

7.1 Website launching 

A specific campaign for the website launching has been prepared, with actions focused on the 

promotion and dissemination of the project website, and with the objective of attracting as much as 

possible stakeholders into the community. The campaign contains the following strategies: 

¶ Contents strategy: This strategy defines the contents that will be available at the online platform 

at the moment of the platform launching: papers, good practices, resources, news, etcé 

¶ Dissemination strategy: Actions and contents to be disseminated before, during and after the 

web launching, such as press releases, publications on blogs or e-Newsletters, third parties 

events, etcé 

¶ Social Networks strategy: Dissemination actions on Social Networks before and after the 

launching of the web, including actions such as definition of hashtags, promotional tweets, 

timing for the launching, etcé 

7.1.1 Contents strategy 

A set of resources will be available on colMOOC website at the moment of its launching. The 

contents will be completed and uploaded into the portal at least a fortnight before the launching 

date, allowing to the website responsible to check them in order to ensure the quality of the contents. 

At least, the landing page will be completed, with the objective of having an interesting landing 

page for the users.   

The contents for the website launching will be distributed as follows: 

Table 6: Website contents distribution  

Website 

content 

Number of 

resources 

(at least) 

Responsible Short description 

Articles (news) 
3-4 ALL  A list of articles or research links, events, each 

with its own little paragraph summary 

Results 
1 ALL  Public deliverables, presentations, publications, 

reports 

Resources 
4-5 ALL  Studies, benchmarks, recommendations, 

roadmaps, white papers, etcé 

  

7.1.2 Dissemination strategy 

Regarding the Dissemination Strategy, it is related with activities such as events, posts and 

newsletters.  

Events 

The project will be presented at several events, organized by third parties, where colMOOC will 

have a slot. The launching of the Platform, along with the general information and purposes of the 

project, would be the main topics of the presentations. Upcoming events: 

  

 














